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@meta4RNFour examples of nurses embracing social media:

1. Health Promotion 2. Sharing Conference Information 

3. Discuss Important Issues 4. Enhance and Amplify Education Sessions

For references, more information and a short video about this example, please visit meta4RN.com/workshop

The Experiment

A perinatal mental health workshop on 8th February 2013 also served as an 
experiment in using Twitter to bookmark and share resources. Using HootSuite 19 
scheduled tweets with the #bePNDaware hashtag were sent from the @meta4RN 
Twitter account before or during the workshop. Additionally, one tweet was sent 
during a break and one after the workshop had finished (ie: 21 tweets in total). The 
scheduling of tweets allowed the facilitator to be fully present during the workshop, 
while simultaneously making links to the resources/topics discussed in the workshop 
readily available to workshop participants and a broader audience. 

This image, courtesy of  www.symplur.com  captures the Twitter avatars of the 198 most prolific 
users of the #bePNDaware hashtag during Postnatal Depression Awareness Week 2012. Three 
of the eight most active Twitter accounts represented mental health nursing, as denoted by 
the red arrows above: 

1 = @meta4RN 2 = @nursewhitebeard 3 = @ACMHN

1 32

For further data analysis and information about this example, please visit meta4RN.com/bePNDaware

#bePNDaware and Postnatal Depression Awareness Week 2012 

Hashtags mark keywords or topics. This facilitates information sharing: clicking on a 
hashtag will lead you to other tweets with that same hashtag. 

As a health promotion strategy, #bePNDaware was the designated Twitter hashtag 
for Postnatal Depression Awareness Week 2012. This facilitated the sharing of 
resources, information and support across a variety of agencies and individuals. 

Data

From midnight beginning Thursday 8th November 2012 to midnight ending Sunday 
25th November 2012 (Cairns time) using the #bePNDaware hashtag there were:

•250 Twitter participants

•928 tweets 

•3 of the most prolific Twitter accounts represented mental health nursing

•the “impressions” (potential number of views) was over 1,500,000

So what?

Australia’s National Perinatal Depression Initiative (NPDI) cites improved community 
awareness as one of the key performance indicators for the success of the NPDI. 

As the data demonstrates, Twitter provides a vehicle for active participation in 
health promotion activities with a very large reach. 

Social media health promotion is an example of effectively using the internet. Some 
nurses are “digital citizens” who use the internet to curate and share health-related 
information. 

For a PDF copy of this poster and links to further information, please visit meta4RN/poster

Data

9 Twitter accounts other than @meta4RN retweeted 6 of the original tweets; one 
tweet re Clinical Practice Guidelines was retweeted 3 times. Between 7:00am and 
7:00pm on 8th February 2013 (Cairns time) there were 30 workshop-related tweets 
which, through the amplifying effects of social media, had 17,784 impressions. 

Outcome

The links shared on Twitter had a theoretical/potential reach of 17,784 people. This is 
in stark contrast to the number of participants who attended the perinatal mental 
health workshop face-to-face that day: 4 people.

For a curated transcript of the discussion and more information about this example, please visit meta4RN.com/WeNurses

This WordCloud created from the full transcript of the Twitter chat about the issues 
raised by the highly publicised suicide of a nurse.

Case Study: #WeNurses Twitter Chat

Planned Twitter discussions (those with a designated time and topic) are known as “chats”.

On 21st December 2012 (Cairns time) nurses from the United Kingdom and Australia came 
together on Twitter to discuss issues raised by the highly publicised suicide of a colleague. 
During this chat 33 participants used the #WeNurses hashtag. There were 360 tweets, and 
the impressions (aka “TweetReach”) of the chat was well in excess of one million views.

The structure of the discussion and the issues that emerged are as below:

 Preliminary Information
•Introductions
•Setting the Tone

 Theme: Communication & Confidentiality
•Patients and Mobile Phones.
•Social Media
•Individualising Communication & Confidentiality
•WiFi for Hospital Patients

 Theme: Compassion
•Prank Call
•Targeted Crisis Support
•Clinical Supervision 
•Supportive Workplaces
•Preventative/Early-Intervention Resources
•“The 6Cs” (Care, Compassion, Competence, Communication, Courage & 

Commitment)
•Integrating Defusing Emotions into Clinical Practice

 Finishing-Up
•Key Learnings
•Closing Remarks
•Farewells

Outcome

Nurses from opposite sides of the world utilised a high-profile social media platform to 
engage in a conversation about the high-media-profile suicide of a nurse. Unlike much of 
the commentary on both social media and mainstream media, the #WeNurses discussion 
was conducted professionally, calmly, and with thoughtfulness and grace.

Case Study: The Reach of One Tweet

A key purpose of health care conferences is to share information and 
professional values. Can social media play a role in this?

Below is a tweet of a statement made during a presentation at a small 
Consultation Liaison and Perinatal Infant Mental Health Nurse 
conference held in June 2013. The presenter’s message went beyond 
the 70 people attending the conference in a small Queensland 
regional city, and reached many thousands of people elsewhere in 
Australia and internationally.  

Data

579 = the number of people following the @meta4RN Twitter account 
in June 2013. So, that one tweet could have been seen by up to 579 
people/organisations. 

That single tweet was retweeted (ie: shared/passed-on) by five other 
Twitter accounts, each with their own group of followers, thus:

9712 following @nurse_w_glasses
8433 following @yayayarndiva
1969 following @ClaudiaNichols
1403 following @HR1529
178 following @SameiHuda

+

579 following @meta4RN

=

22, 274 impressions (potential views).

This conference tweet had an 
audience over 300 times larger 
than the conference audience.

For more information about these examples, please visit meta4RN.com/Noosa
meta4RN.com/ACMHN2012
meta4RN.com/ICNAust2013 

Data: Three Nurse Conferences on Twitter

Consultation Liaison & Perinatal Infant ACMHN Conference 
Noosa 
June 2013
Approx 70 delegates
Conference Hashtag = #ACMHN

Australian College of Mental Health Nurses 38th International Mental Health Nursing Conference 
Darwin
October 2012
Approx 700 Delegates
Conference Hashtag = #ACMHN2012

International Council of Nurses (ICN) 25th Quadrennial Congress
Melbourne
May 2013
Approx 4000 delegates
Conference Hashtag = #ICNAust2013
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